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TOTAL - 123 SEMESTER HOURS

A Must earn a grade of “C” or better in each course.

*MARKETING ELECTIVES: MKGT 4320, 4330, 4350, 4370, 4380, 4390, 4400, 4500, 4600, 4700, 4900 (Independent Study,
permission from the department chair is required) and 4920 (Marketing Internship - permission from Prof. Rotfeld is required).

A 2.00 GPA (C Average) is required on all course work in the major.
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MARKETING COURSES



REQUIRED MARKETING COURSES

MKTG 3310 PRINCIPLES OF MARKETING (3).
LEC. 3. Pr. junior standing, ECON 2020. Study of
functions, institutions, and basic problems in
marketing of goods and services in a global
economy. Course may be repeated for a maximum
of 6 credit hours.

MKTG 3410 CONSUMER BEHAVIOR (3). LEC. 3.
Pr. grade of C or better in MKTG 3310. Analysis of
the buying process as it is affected by
environmental and institutional forces.

MKTG 4360 MARKETING RESEARCH (3). LEC. 3.
Pr. grade C or better in MKTG 3310, MKTG 3410
and STAT 2610. Research methods in marketing
and their application to marketing problems.

MKTG 4980 MARKETING STRATEGY (3). LEC. 3.
Pr. grade of C or better in MKTG 4360 and in 6
hours of marketing electives. Strategic
perspectives of market dynamics in different
competitive environments across organizational
levels.

MARKETING ELECTIVES

MKTG 4320 PROMOTION STRATEGY (3). LEC. 3.

Pr. grade of C or better in MKTG 3310.
Examination of promotional objectives, strategy
and tactics in marketing.

MKTG 4330 RETAIL MANAGEMENT (3). LEC. 3.
Pr. grade of C or better in MKTG 3310. Principles
of retail operation: facility location, layout,
purchasing, pricing and merchandise control.

MKTG 4350 SERVICES MARKETING (3). LEC. 3.
Pr. grade of C or better in MKTG 3310.
Examination of marketing in service industries
and implementation of service marketing
strategies.

MKTG 4370 SALES MANAGEMENT (3). LEC. 3.
Pr. grade of C or better in MKTG 3310. Principles
and practices of organization and administration
of sales organizations.

MKTG 4380 MARKETING CHANNEL SYSTEMS
(3). LEC. 3. Pr. grade of C or better in MKTG 3310
Designing channels: objectives, constraints,
alternatives and motivating, evaluating, and
controlling channel members.

MKTG 4390 PERSONAL SELLING (3). LEC. 3. Pr.

grade of C or better in MKTG 3310. Selling strategy
as an interdisciplinary business activity.

MKTG 4400 INTERNATIONAL MARKETING (3).
LEC. 3. Pr. grade of C or better in MKTG 3310.
Strategy, policy and the variables affecting
international marketing decisions.

MKTG 4500 MARKETING ON THE INTERNET
(3). LEC. 3. Pr. junior standing, grade of C or better
in MKTG 3310, MNGT 3140, and either passing the
Univeristy IT exam or C or better in COMP 1000.
Use of electronic media and the Internet for
marketing strategy.

MKTG 4600 GREEN MARKETING (3). LEC. 3. Pr.
junior standing, grade of C or better in MKTG
3310. Marketing viewed from an environmental
protection perspective and resulting green market
strategies.

MKTG 4700 REAL ESTATE MARKETING (3) Pr.
Junior Standing, C or better in MKTG 3310. Selling
strategy for real property, brokerage,
management and marketing of real estate.

MKTG 4920 MARKETING STUDENT
INTERNSHIP PROGRAM (3).INT. 3, SU. Pr. MKTG
3310, departmental approval. Provides a relevant
and meaningful work experience in a marketing or
marketing-related business, industry or
organization.



